TENNESSEE
Top: Rascal Flatts rocks the Rupp (Photo Credit: Paul Hooper). From left: Bridgestone Arena, Freedom Hall, Rupp Arena, FedEx Forum, KFC Yum! Center, Bank of Kentucky Center,
Eastern Kentucky Exposition Center, Ryman Auditorium, Broadbent Arena and Whitaker Bank Ballpark.

first year, including 22 University of Louisville
men’s basketball games, 22 women’s basketball
games, other university events, 27-28 family
show nights and more than 20 concerts.
Things are very upbeat at the Bridgestone
Arena in Nashville, Tenn., which scored first
on the regional Top Stops chart with 50 events
grossing $25.2 million.
“This is the fifth year in a row that we’ve
increased sales,” said GM Brock Jones. “This
year has been stronger than years past, by a few
points. We’ve seen a steady increase in grosses
and number of tickets sold.”
Jones said there’s no one genre of music
that won’t perform well in Music City.
“We’re still doing well no matter what the
demo. An artist can always come here and
make money,” he said. “Being a music industry
town plays a lot into this. A lot of agents used
to think playing Nashville could be problematic because if a concert doesn’t do well, somebody would probably get fired.”
Jones said fans are responding to reasonable ticket prices. Rock shows are typically in
the $45 range, as opposed to a few years ago
when they were selling closer to $55.
“I have seen a lot of artists and agents actively insuring that their price points are affordable.
That means that everyone is on board,” Jones
said. “When shows are more reasonably priced,

people can go out more often. They can go to
three to four shows a month if they like.”
He added, “And more and more individuals
are adept at purchasing tickets online. We’ve hardly sold any tickets through the phone in 2010,” he
said. “You are now creating a scenario where people can easily buy a ticket. It’s almost second nature
and that’s driving a lot of the advanced sales.”
Jones thinks the biggest growth in the
arena business will be shows that are 5,000 to
10,000 capacity, with an expansive curtaining
system to set the correct mode.

TOPSTOPS

Each year, Bridgestone Arena hosts the
Country Music Awards and the County Music
Television Awards, two nationally televised
events watched by everyone in Music City and
the country music business. But being in a
music town means that “everybody knows
somebody in the business and every person is
one person removed from the industry.”
Jones said he doesn’t do comps for industry individuals, but he does hold a huge
amount of the house for industry buys.
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Based on concert and event grosses from Jan. 1-Dec. 31, 2010, as reported to Venues Today.

VENUE, LOCATION

NO. OF SEATS

TOTAL GROSS

ATTENDANCE SHOWS

1. Bridgestone Arena, Nashville, Tenn.

20,000

$25,205,878

474,868

50

2. Freedom Hall, Louisville, Ky.

19,200

$8,576,737

217,409

32

3. Rupp Arena, Lexington, Ky.

23,000

$6,282,857

124,229

16

4. FedEx Forum, Memphis, Tenn.

18,500

$5,008,482

126,335

22

5. KFC Yum! Center, Louisville, Ky.

22,000

$3,788,793

63,473

7

6. Bank of Kentucky Center, Highland Heights

10,000

$1,272,598

25,754

9

7. Eastern Kentucky Exposition Center, Pikeville 7,300

$1,268,308

55,903

56

8. Ryman Auditorium, Nashville, Tenn.

2,362

$766,290

13,689

7

9. Broadbent Arena, Louisville, Ky.

6,600

$538,313

35,610

13

10. Whitaker Bank Ballpark, Lexington, Ky.

10,000

$420,117

35,631

12

Compiled by Josh Huckabee, HotTickets@venuestoday.com
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