VT SPOTLIGHT

Staples Center and Nokia Theatre
L.A. Live Become More Social
Within the last year, Staples Center and Nokia
Theatre L.A. Live in Los Angeles have
launched an app and increased their social
media presence.
“We’ve been able to use our assets, our database marketing and social media sites, to make
for a phenomenal year,” said Staples Center and
Nokia Theatre L.A. Live GM Lee Zeidman.
Since its launch Oct. 3 of last year, there
have been almost 15,000 downloads of the free
Staples Center app.
Staples Center recently earned the fourth
place position on Venues Today’s Social Media
Power 100 Chart. The venue has almost 52,000
Facebook fans and over 650,000 Facebook
check ins. Nokia Theatre L.A. Live also made
the VT SMP 100 at 29, with more than 129,000
Facebook check ins.
“It’s through our marketing campaigns
that we’ve been able to attract shows here that
may have thought about playing at a different

ular as a destination, people get more comfortable spending time here, having dinner and
drinks after the show,” Zeidman said. “That’s
helped us attract more artists.”
“Tying everything together as a destination has been really important,” said Zeidman.
“If people can enjoy themselves and not just see
a show, but eat at one of our 19 restaurants or
even go see a movie at Regal Cinema on campus, we’ll continue to be a success.”
Contact: Lee Zeidman, (213) 742-7255

Empire Polo Fields in a Constant
State of Renovation
Last year, about 2,000 palm trees were added to
Empire Polo Fields in Indio, Calif., as well as
new fencing around the site. Paving also began
on the roads in and around the property.
“We put in three beautiful Italian fountains and continue, on a monthly basis, to go
ahead and add to the property,” said Owner
and President Alexander Haagen. “We’re
going to continue with the paving because
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Based on concert and event grosses from Jan. 1-Dec. 31, 2011, as reported to Venues Today.

> 15,000 AND MORE CAPACITY
NO. OF SEATS

TOTAL GROSS

1. Staples Center, Los Angeles

VENUE, LOCATION

20,000

$54,450,312

ATTENDANCE SHOWS

699,564

70

2. Empire Polo Field, Indio

90,000

$38,982,881

173,996

6

3. HP Pavilion at San Jose

20,000

$28,678,878

626,956

92

4. Oracle Arena, Oakland

19,200

$17,955,710

299,114

46

5. Honda Center, Anaheim

19,400

$12,890,441

326,020

40

Compiled by Josh Huckabee, HotTickets@venuestoday.com

venue,” said Zeidman, who added that nights
in the JW Marriot on the L.A. Live campus
have been included in package offers for some
concert offerings. Staples Center and Nokia
Theatre L.A. Live also promote their shows
within the hotel.
For the 2011-2012 fiscal year, Staples
Center is tracking 36-40 shows. Campuswide
there will be about 600 events.
“I think as L.A. Live becomes more pop-

we’re trying to do some car shows and we
know that people with fancy cars won’t drive
on unpaved roads.”
“We’re basically upgrading everything
and making it more functional every year,”
added Haagen.
Besides landscaping, Empire Polo Fields
is growing in other ways.
“We’ve expanded the property about 150
CONTINUED ON PAGE 16 >
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acres this past year by buying land around the
property,” Haagen said.
With several events that continue to
expand, the extra space will be utilized.
“We do the National Lacrosse
Tournament that started with 50 teams and,
this year, they had 150 teams, next year they’ll
have 200,” said Haagen, who also mentioned
that more polo will be played at the property in
order to get back to the venue’s roots.
Both large festivals at the facility,
Stagecoach and Coachella, have expanded.
Coachella added an extra weekend of programming and Stagecoach went from two
days to three. “I’d say we host a million people
for those three weekends,” Haagen said.
The addition of a blues and jazz festival is
being discussed.
Empire Polo Fields has found success in
corporate events. “The corporate business is
the biggest part of our business except for concerts,” said Haagen. “When corporations come
to the area they have the choice of going to a
hotel, but our whole thing is giving them a
unique experience with our manicured
grounds and botanical gardens.”
Contact: Alexander Haagen, (760) 342-2762

Oracle Arena Books Family Shows
and New Artists
Oracle Arena in Oakland, Calif., reported
ticket sales totaling nearly $18 million in 2011.
“Trends are going up for family shows or
any family type of event,” said Assistant
General Manager Ron Little. “Then you have
the new artists that are making waves and tend
to bring the crowd.”
“Families have been staying home, but
they’re spending the money to come get the
family and kids away from their troubles,”
Little said.
Monster Jam has also been a huge success.
The upcoming event in 2012 marks the third
year that Monster Jam will have sold out.
‘Typically people buy tickets progressively
as their paychecks come in,” said Little, when
explaining the importance of choosing an
appropriate on-sale date. However, Cirque du
16 VENUES TODAY MARCH 2012

Soleil’s Michael Jackson: The Immortal World
Tour went on sale more than a year in advance,
which was an anomaly for the venue.
“It depends on the artist,” said Little. “The
ones that sell the most quickly are established
artists; also, Red Hot Chili Peppers hadn’t toured
in a while, so the true fans bought tickets early.”
The venue opens the lower bowl of seats
for sale first, but sees a pretty even distribution
of seats sold.
“It’s usually a mix,” said Little. “You come
to an event and see people sitting way in the
top seats, but there are also as many people sitting close up front.”
“Even though it’s rough in this economy, the
people with money are buying the close seats.”
Contact: Ron Little, (510) 383-4933

shows that just didn’t come to San Diego this
past year, so it’s been great to be able to leverage the 20-plus years of relationships with the
local radio shows.”
The venue hosted a couple successful electronic shows in 2011. There will be six to eight
electronic shows in 2012 to capitalize on their
popularity. “I’m very excited about that as a
category that’s really emerged because it takes
some of the pressure off of the national tours,”
said Hahn.
In 2010, $4 million in renovations were
done to the building.
“We got a lot out of the $4 million because
it gave us new seats and a new club lounge,”
Hahn said. “We’ve also put in 80 flat screens
throughout the facility that all have digital sig-
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Based on concert and event grosses from Jan. 1-Dec. 31, 2011, as reported to Venues Today.

> 10,001-15,000 CAPACITY
NO. OF SEATS

TOTAL GROSS

1. Valley View Casino Center, San Diego

VENUE, LOCATION

14,000

$12,233,153

ATTENDANCE SHOWS

320,385

76

2. Save Mart Center, Fresno

14,883

$5,730,261

137,153

25

3. Pacific Amphitheatre, Costa Mesa

10,500

$5,037,567

171,680

24

4. Long Beach Arena

13,500

$3,836,956

99,895

25

5. Citizens Business Bank Arena, Ontario

11,000

$1,877,474

53,682

17

Compiled by Josh Huckabee, HotTickets@venuestoday.com

Valley View Casino Center Goes Local
San Diego’s Valley View Casino Center leveraged local relationships to make for a successful 2011.
“With us the success is mixed between
family shows and special events or concerts,”
said GM Ernie Hahn. “We found a lot of success in 2011 with local radio stations including
four or five Hispanic radio shows.”
Local partnerships paid off for Valley
View Casino Center.
“It’s key when you can establish those
relationships locally because then you’re less
dependent on the national touring shows,”
Hahn said. “If it’s an AEG show they’ll try to
bring it here, but there were five or six AEG

nage about upcoming events and did wallwraps with photos of the best events from the
last 45 years.”
Hahn’s favorite event in 2011 was a concert by country cutie Taylor Swift.
“It’s a great show and sells out immediately but, more importantly, she is just such a
class act and a great role model,” Hahn said.
“She really cares about her fans and is unlike
anyone I’ve seen in the business for the last 30
years.”
Contact: Ernie Hahn, (619) 308-4345

Honda Center Loves the O.C.
Located in Anaheim, Calif., Honda Center is
CONTINUED ON PAGE 18 >
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the home of the National Hockey League’s
Anaheim Ducks. The location has been a blessing for the venue.
“For the last 20 years I’ve said that Orange
County is one of the greatest markets for sports
and entertainment in the United States, both in
terms of the total number of people that live
here and also the enormous amount of discretionary income in this county,” said COO Tim
Ryan. “We’re fortunate to be located where we
are in a market that’s close to Los Angeles but
still separate.”
New ownership has kept the venue looking like new. In the last seven years, owners
Henry and Susan Samueli have put over $50
million into the facility.
“The building looks like the day it opened
in 1993 but has state-of-the-art technological
updates to keep current,” said Ryan. “I certainly don’t look like I did the day the facility
opened, but the building looks great,” he
joked.
There has also been a wireless integration
with AT&T.
Attendance at the arena has held steady
despite the economy and Honda Center helps
promote nearly every show in the venue.
“I would say that 90-plus percent of all
shows are co-promotions,” said Ryan, who
added that they market shows to all of the
lists they’ve gathered from the NHL fans
and other people in their database. “The
concept of simply running an ad on a
Sunday and having that be the marketing
plan has passed, just like the days of people
asking to rent the building and giving the
keys over.”
Over 90 percent of tickets sold to events at
Honda Center are internet-based and in
advance.
The venue will host several family shows
as well as a gymnastics tour in 2012, in addition
to their regular NHL season and concerts.
“It seems that people worry whether or
not there will be enough new entertainment
options each year,” said Ryan. “In 35 years of
doing this I know that there will always be
new entertainment options, which is why I’m
18 VENUES TODAY MARCH 2012
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Based on concert and event grosses from Jan. 1-Dec. 31, 2011, as reported to Venues Today.

> 5,001-10,000 CAPACITY
VENUE, LOCATION

NO. OF SEATS

TOTAL GROSS

ATTENDANCE SHOWS

1. Nokia Theatre L.A. Live

7,100

$18,021,441

328,241

71

2. Greek Theatre, Los Angeles

5,900

$11,239,169

238,081

54

3. Shrine Aud.& Expo Center, Los Angeles

6,300

$934,301

15,805

3

4. Selland Arena, Fresno

9,341

$814,181

16,100

4

5. Event Center at San Jose State Univ.

7,000

$304,775

5,623

2

> 5,000 AND FEWER CAPACITY
VENUE, LOCATION

NO. OF SEATS

TOTAL GROSS

ATTENDANCE SHOWS

1. Santa Barbara Bowl

4,937

$7,468,862

124,344

31

2. Club Nokia, Los Angeles

2,300

$4,785,266

126,148

100

3. Long Beach Terrace Theater

3,051

$3,308,687

71,622

52

4. City National Grove of Anaheim

1,700

$3,062,555

97,509

98

5. The Music Box, Los Angeles

1,250

$2,231,631

85,929

83

Compiled by Josh Huckabee, HotTickets@venuestoday.com

pretty bullish for 2012, but even more bullish
for the next five years.”
Contact: Tim Ryan, (714) 704-2432

Grove Starts to See Signs of Recovery
After a difficult run in 2010, City National
Grove GM Adam Millar said 2011 was a much
better year with shows by 311, Jethro Tull,
Stevie Nicks, Boyz II Men and local DJ hero
Steve Aoki.
“The economy is improving and every
indicator shows that,” said Millar from his
office inside the Grove, which is managed by
Nederlander Concerts. “After two or three
years of recession, people get tired of not doing
anything and are slowly opening their wallets a
little bit more. It helps that we’ve had some
great talent.”
Across the board, revenues like parking,
food & beverage are all up three to five percent,
he said, and Millar said he’s excited about a
string of upcoming sellouts including Shaolin
rap crew Wu Tang Clan, pub rockers Flogging
Molly and Nickelodeon upstart Fresh Beat
Band.
“With a lot of our shows, we’re spending
next to no dollars on traditional media. If we

buy something in print, it’s because we want
the band or management to see the ad or it’s in
our contract, but that’s not what is selling the
tickets,” he said.
“It’s Facebook; it’s the artists’ website; it’s
our website. We do post-event surveys and a
lot of the older acts are starting to turn from
traditional print to Facebook. All these older
guys and gals are starting to embrace this technology.”
The Grove still runs a regular print ad in
the OC Weekly, a free entertainment tabloid
owned by Village Voice media, “which doesn’t really add to our sales, but it does add to
our image and allows us to continually be
seen,” he said. The Grove also buys some
radio spots.
The Grove is managed by Nederlander
Entertainment, a Hollywood, Calif.-based
company that also runs the Greek Theater in
Los Angeles, the Santa Barbara (Calif.) Bowl
and RIMAC Arena in San Diego.
“Unlike our competitors around us, we
don’t have any conflicts in the market and can
focus exclusively on promoting this facility,”
Millar said of the 1,700-cap club.
Contact: Adam Millar, (714) 712-2702

