VT SPOTLIGHT
Champions in the Big D
After decades of close calls, near wins and a
few downright ugly seasons, Mark Cuban was
finally able to hoist the Larry O’Brien Trophy
above his head and declare the Dallas
Mavericks the 2011 champions of the National
Basketball Association.
“We had a good team in the past but we
could never close it,” said Dave Brown, VP and
general manager of the American Airlines
Center in Dallas. “To finally pull it off and win it
all was an indescribable feeling, not just for
myself but for everyone who works for the
team.”
The feather in the cap was beating
LeBron James and the Miami Heat, the team
pegged by most of the sports media to beat
Maverick’s captain Dirk Nowitzki and his
aging roster of future hall of famers.
“Every regular season game is different
because we’re the champion and we’re not trying to prove that we’re established anymore,”
Brown said, adding that he was watching a
telecast of Game 6 on June 12 with 18,000 other
fans when the Mavericks closed out the series
at AmericanAirlines Arena in Miami.
The deep playoff run and Finals win lifted
what had been a slow year, said Brown. “It really picked up in the middle of 2011 and starting
in July, the pipeline opened up and there were a

lot of great shows through 2011 and 2012.”
That included a concert by Spanish
crooners Mana with a $971,545 gross and nearly 14,000 tickets sold on June 30, a $1.1-million
gross by sultry soul singer Sade on July 24 and
a staggering $1.3-million gross in front of nearly 15,000 people for rappers Jay-Z and Kanye
West during their highly touted Watch The
Throne tour on Dec. 6.
Upcoming concerts include a March 5 date
with Radiohead, a May 22 run with German
power metal group Rammstein, Van Halen on
June 20, Coldplay June 22-23, Red Hot Chili
Peppers on Oct. 2 and Madonna on Oct. 20.
As the concerts roll out, Brown will have
one more challenge on his hands — working
with Mavs boss Cuban to launch AXS TV, a
new joint venture with AEG and their Outbox
Technology-powered ticketing firm AXS,
along with Ryan Seacreast and agency CAA.
Cuban said the new cable station will feature
live broadcasts from concerts at arenas like the
American Airlines Center.
Contact: Dave Brown, (214) 665-4240

Reliant Stadium Realizes FamilyShow Success
It has been a good year for Feld Entertainment
at Reliant Stadium in Houston, Texas. The sta-
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Based on concert and event grosses from Jan. 1-Dec. 31, 2011, as reported to Venues Today.

> 15,000 AND MORE CAPACITY
VENUE, LOCATION

NO. OF SEATS

TOTAL GROSS

ATTENDANCE SHOWS

1. Reliant Stadium, Houston

71,500

$36,773,095

1,225,323

20

2. American Airlines Center, Dallas

20,021

$19,178,672

499,164

56

3. AT&T Center, San Antonio

18,000

$16,238,420

295,767

39

4. Frank Erwin Center, Austin

16,800

$8,313,720

136,686

17

5. Toyota Center, Houston

19,000

$2,476,686

38,514

9

Compiled by Josh Huckabee, HotTickets@venuestoday.com

dium hosts 49 Feld Entertainment family
shows each year, including 45 circus and ice
shows and four dirt shows.
“The biggest change from 2010 to 2011
was in our family show business because
Ringling Bros. and Barnum & Bailey Circus
increased from two weeks to three weeks,”
said Jeff Gaines, assistant general manager.
“Those nine extra shows really helped us pay
the bills.”
Following the trend of diverse events to
fill dates, Reliant Stadium has hosted high
school graduations and classic car shows. The
stadium even had the NCAA Final Four game
in 2011.
“You can’t bring in over 100,000 people —
close to 150,000 people — and not enjoy that,”
said Gaines of the Final Four. “If you’re in this
business, that’s what we aspire to do, and we
work for 18 months just for those three days.”
Reliant Stadium will host the NCAA
Final Four again in 2016.
No major construction plans are in the
works. However, Gaines said that there have
been talks about updating the scoreboards and
video boards. Long range planning is concentrated on what to do with the Astrodome,
which Reliant Stadium replaced, and meetings
with architects, consultants and owners are
ongoing.
“We do those things that are necessary to
make sure the stadium stays at a first-class
level,” said Gaines.
He said that, with the internet, walk-up
business has slowed considerably. Advance
sales, which used to make up less than 50 percent of total sales, now are nearing 80 percent.
Reliant Stadium also has a 700,000square-foot exhibit hall as part of its facility,
and Gaines said he has noticed an increase in
bookings.
“Some shows and exhibits really took a hit
during the down economy and reduced in size
and in attendance, but in the last couple of
years we’ve really seen a comeback,” said
Gaines. “There is a turn-around in Houston
and we hope that everyone can enjoy it soon.”
Contact: Jeff Gaines, (832) 667-1771

Frank Erwin Center Focuses
on Product
Radiohead, the Black Keys, Drake, Roger
Waters and Tom Petty all have dates coming
up at Frank Erwin Center in Austin, Texas, in
2012.
CONTINUED ON PAGE 46 >
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> 10,001-15,000 CAPACITY
VENUE, LOCATION

NO. OF SEATS

TOTAL GROSS

ATTENDANCE SHOWS

1. United Spirit Arena, Lubbock

15,000

$3,696,726

61,916

11

2. UTEP Don Haskins Center, El Paso

11,767

$580,881

8,340

1

3. Dell Diamond, Round Rock

13,475

$449,286

9,103

1

NO. OF SEATS

TOTAL GROSS

ATTENDANCE SHOWS

> 5,001-10,000 CAPACITY
VENUE, LOCATION

1. State Farm Arena, Hidalgo

7,500

$3,858,525

59,346

20

2. Reliant Arena, Houston

8,000

$3,102,980

54,399

15

3. Verizon Theatre at Grand Prairie

6,333

$2,405,130

37,340

8

4. AmericanBank Center, Corpus Christi

10,000

$2,380,160

65,434

23

5. Cedar Park Events Center

8,500

$1,862,153

30,558

16

> 5,000 AND FEWER CAPACITY
VENUE, LOCATION

1. Majestic Theatre, San Antonio

NO. OF SEATS

TOTAL GROSS

2,311

$421,813

ATTENDANCE SHOWS

6,837

2. Selena Auditorium, Corpus Christi

2,526

$366,721

7,391

4

3,000

$332,172

6,036

2

4. Wagner Noel Perf. Arts Center, Midland

1,819

$289,785

6,717

5

5. McAllen Convention Center

5,000

$214,273

5,091

2

Compiled by Josh Huckabee, HotTickets@venuestoday.com
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Contact: Eric Blockie, (956) 227-7605

3

3. Verizon Wireless Theater, Houston

“You have to have the product,” said GM
John Graham. “People come here because of a
particular artist or show that they want to see.”
Three of the aforementioned shows have
already sold out, and Waters and Petty are also
expected to sell out as their dates near. Family
shows, however, see more walk-up sales, which
Graham considers the week before the event.
“On concerts we’re seeing tremendous
interest up front,” he said, “but for family
shows we’re seeing a higher percentage of sales
the last week before the show.”
Having redone almost everything in the
building 10 years ago, Frank Erwin Center
had a renovation respite. However, this summer the venue is replacing the retractable riser
seats on the arena level. “They will be much
nicer and much more comfortable,” said
Graham.
The venue has seen a steady increase in
both the number of events and the number of
people attending.
The thing that keeps quality artists coming to Frank Erwin Center: location, location,
location.
“I think they’re choosing Austin, and we’re
the venue of choice,” said Graham. He pointed
out that Austin’s economy, like that of Texas as
a whole, has stayed relatively strong throughout

ing up from Mexico and buying tickets at the
arena.” Many families from Mexico come to
Hidalgo and spend the weekend in the safer
U.S. city.
Some artists choose State Farm Arena
because of its proximity to the Northern
Mexico market. “We’re getting some shows
because bands don’t necessarily want to play in
Mexico, but still want to appeal to the market,”
said Blockie, who added that State Farm
Arena has a heavy marketing campaign in
Monterey, Mexico.
Plans are in the works to turn the back
parking lot into a festival area to hold 10,00025,000 people for summer concerts. The arena
already hosts Borderfest each year in the front
parking lot, but Blockie said that a more established area would be better suited to more frequent outdoor events.

the recession due to their success in the oil
industry and a rise in military spending. “The
artists are touring and Austin is a place where a
lot of things are happening and we just happen
to be here, so we’ll take advantage of it.”
Contact: John Graham, (512) 471-4716

State Farm Arena Feeling Love from
Across the Border
Less than a half-mile from Reynosa, Mexico,
Hidalgo, Texas, is the home of State Farm
Arena. Due to the close proximity, many arena
shows enjoy an influx of attendees from
Northern Mexico.
“When I drive through the parking lot I
see a significant number of license plates from
across the border,” said State Farm Arena GM
Eric Blockie. “Our friends in Northern Mexico
helped us make your list.”
He noted that State Farm Arena has one
of the highest-grossing WWE shows in the
country because of the passionate fans who
come over from Mexico.
Walk-up business has increased due to the
growing Mexican fan base.
“For Monster Truck shows on Saturday
and Sunday, it will be Wednesday and we’ll
still have a few thousand tickets left,” said
Blockie. “By the time Friday rolls around we’ll
be completely sold out because of families driv-

Big Business Despite Quick Set-Up
at Wagner Noël PAC
SMG came in to run Wagner Noël Performing
Arts Center just 26 days before the venue was
scheduled to open. Up until that point,
University of Texas of the Permian Basin
planned to run the building, which contains
classrooms for the campus.
“Usually we have about nine to 12 months
at a building before it opens,” said Les Crooks,
general manager of the venue for SMG.
Even though the time constraints were
severe, Crooks said that the key components
were already in place. “It’s not like we had to
come in and reinvent the wheel; we just really
helped bring some stabilization to the situation
as well as dramatically increase the bookings.”
The venue just opened in November.
Two shows that helped the PAC in its early
days were America Nov. 28, which grossed
$78,476 and Moscow Ballet Dec. 26, which
grossed $106,426.
“The building also routes extremely
well,” said Crooks. “We’re five hours from
Dallas, five hours from El Paso, and an easy
hop-skip from San Antonio or Austin.”
“From a routing perspective, there isn’t
really a venue in the surrounding area that
compares to the brand new $81-million venue
here,” added Crooks.
So far, the community has embraced the
PAC much more quickly than the students.
“We don’t see a lot of students,” said
Crooks, who said that bookings have appealed
to an older demographic.
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