VT SPOTLIGHT

Air Canada Centre, Toronto
Patti-Anne Tarlton, VP of Live
Entertainment

wide variety of events. Industry representatives
and fans alike get great service when they come
to our house.

What were the most memorable events of the
past year?

Contact: (416) 815-5500

Family productions are gaining momentum.
Cirque du Soleil has produced some extraordinarily creative productions accessible to a wide
arena audience. Cirque, Walking with
Dinosaurs, and How to Train Your Dragon
have all used the entire arena floor as the performance space and set new bars for the family
show business.

Rexall Place, Edmonton, Alberta
Richard Andersen, President & CEO

What has been the biggest change to your
organization in the past year?

At Air Canada Centre we have added two additional curtain lines and invested in upper bowl
masking, allowing further flexibility to dress the
house for all event needs. We have established
an extraordinary food and beverage program
here, which has enhanced the fan experience
and received record-setting accolades and
reviews from fans and the media alike.

What were the most memorable events of the
past year?

The Michael Jackson Cirque du Soleil was really spectacular. We had two shows and the magnitude of the show from the load in to the community reaction and the reaction of the audience
was spectacular. And, of course, there’s nothing
wrong with a good Oilers NHL game — it’s fun
watching these kids come up through the league.
What has been the biggest change to your
organization in the past year?

We are in the process of hiring an executive
director of venues and we hired Kathy Kramer
as VP of Business Operations. She oversees customer service, F&B, delivery and venue sales.
We’re waiting for a decision on a downtown

TOPSTOPS

CANADA•2012

Based on concert and event grosses from 6/1/11 – 5/31/12, as reported to Venues Today.

> 15,000 AND MORE CAPACITY
VENUE, LOCATION

NO. OF SEATS

TOTAL GROSS

ATTENDANCE SHOWS

1. Air Canada Centre, Toronto

20,000

$31,261,037

390,337

32

2. Rexall Place, Edmonton, Alberta

18,500

$30,558,704

395,466

54

3. Scotiabank Place, Ottawa, Ontario

19,153

$5,279,238

55,404

15

> 10,001-15,000 CAPACITY
1. John Labatt Centre, London, Ontario

10,200

$14,185,608

216,515

54

2. Halifax (Nova Scotia) Metro Centre

13,000

$5,332,266

80,874

25

3. MTS Centre, Winnipeg, Manitoba

15,000

$3,235,190

39,039

11

Compiled by Josh Huckabee, HotTickets@venuestoday.com

What is your pitch to booking agents/promoters
as to why they should play your building?

We make their lives easy. Not only does
Toronto have a reputation for top live sports
and entertainment audiences; fans have
responded extremely well to Air Canada
Centre and consider it home. This is proven by
the record ticket sales at the building for the

arena and if they build one, we’ve designed and
looked at financing an arena redesign in the
neighborhood of $40 million. We’ll lose the
hockey team, but still do tons of concerts.
What is your pitch to booking agents/promoters
as to why they should play your building?
CONTINUED ON PAGE 98 >
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Based on concert and event grosses from 6/1/11 – 5/31/12, as reported to Venues Today.

What were the most memorable events of the
past 12 months?

> 5,001-10,000 CAPACITY
VENUE, LOCATION

NO. OF SEATS

1. General Motors Centre, Oshawa, Ontario 6,000
2. Ricoh Coliseum, Toronto, Ontario

TOTAL GROSS

$3,944,765

ATTENDANCE SHOWS

65,212

24

7,600

$3,018,468

37,020

12

3. Mile One Centre, St. Johns, Newfoundland 7,582

$2,749,870

43,686

15

> 5,000 OR FEWER CAPACITY
1. S. Okanagan Events Centre, Penticton, B.C. 2,850

$1,368,809

17,544

9

2. Essar Centre, Sault St. Marie, Ontario

5,000

$937,497

14,231

7

3. Massey Hall, Toronto

2,753

$387,014

7,078

3

Compiled by Josh Huckabee, HotTickets@venuestoday.com

BORDER BUILDUP CONTINUED FROM PAGE 97

Right now we’re the only show in town but,
from an economic development indicator,
we’re one of the top economies in Canada. We
offer high medium incomes and lots of discretionary spending. It’s not uncommon for people to drive four to six hours to see a show.
Scotiabank Place, Ottawa, Ontario
Tom Conroy, VP & Executive Director
What were the most memorable events of the
past 12 months?

We were very fortunate to have been part of
such a strong line of touring shows. Hosting
the rehearsals for the Cirque du Soleil Michael
Jackson show as well as the 2012 NHL All Star
Game and the 2012 Juno Awards all come to mind.
What has been the biggest change to your
organization in the past year?

Our approach to the guest experience: we have
expanded our efforts and challenged all our
team members to ask themselves, “What more
can I do?” when it comes to enhancing the
guest experience and creating raving fans. It
has paid dividends as we are seeing highly
engaged staff, extremely satisfied customers,
and an overall cultural change within the arena
atmosphere.
What is your pitch to booking agents/promoters
as to why they should play your building?

We are the building that works for you. We
offer fair deals, excellent insight when it comes
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MTS Centre, Winnipeg, Manitoba
Kevin Donnelly, Senior VP & General
Manager

to how we think the show will perform and
incredible service from the time the show is
booked until the final truck door is shut and
the tour rolls on to the next city.
Contact: (613) 599-0140

John Labatt Centre/Budweiser
Gardens, London, Ontario
Brian Ohl, General Manager
What was the most memorable event of the past
12 months?

Winning the 2012 Canadian Major Venue of
the Year was a memorable moment. We truly
were surprised to be honored in this way at the
Canadian Broadcast and Industry Awards this
year in Toronto, Ontario.
What has been the biggest change to your
organization in the past year?

I would say adding another sports franchise,
the London Lightning Basketball Club of the
National Basketball League of Canada. It has
most changed our organization and made us
more efficient in everything we do.

We had the unique and rare privilege of joining
the NHL with our purchase of the Atlanta
Thrashers, and rechristening them the Winnipeg
Jets. The home opening game against the
Montreal Canadians was a remarkable experience; Prime Minister Stephen Harper was present,
as was league Commissioner Gary Bettman.
What has been the biggest change to your
organization in the past year?

Joining the NHL brought with it unprecedented changes for our company. We grew
from 90 full-time staff to 155 over a summer.
We spent over $8 million in venue improvements in 100 days. We relocated, created,
branded and sold out an NHL team — we
have commitments for season tickets that
extend to five years, with a waiting list of 8,000
more seats on top of that.
What has been a success story at your building
this year?

Our team brand and licensed products have
been so widely and enthusiastically received
that we see our logo across North America, in
every arena we visit and every city across
Canada. It is true that hockey is part of
Canadian culture, but the extent to which the
public has embraced our team, and our efforts,
has been nothing short of remarkable, and very
humbling.
Contact: (204) 987-7825

General Motors Centre, Oshawa, Ontario
Vince Vella, General Manager

What is your pitch to booking agents/promoters
as to why they should play your building?

What were the most memorable events of the
past 12 months?

We provide a good experience for both the
patrons buying tickets and the artist coming in
the back door. Our community appreciates
every artist that comes to play here and it is evident in how they respond to each and every
performance.

There have been some great shows over the past 12
months, such as Cirque du Soleil Quidam, Selena
Gomez, Johnny Reid and John Mellencamp but,
undoubtedly, the most memorable this year was
Elton John. That night was special and one that no
one will forget for a very long time.

Contact: (519) 667-5733
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