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CELEBRATING
DECADES OF SERVICE
There are a number of historic land-
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Based on concert and event grosses from March 1, 2014 – Feb. 28, 2015, as reported to Venues Today.

marks in the Deep South and although
VENUE, LOCATION

this designation does not apply to the
region’s venues, there are some now
celebrating a history of success.
The Von Braun Center, Huntsville,
Ala., recently celebrated its 40th
anniversary with a number of festivities, including the inaugural Von Braun
Music Run 5k and Fun Run and an
open house.
Its four decades also were commemorated with sold-out performanc-

TOTAL GROSS

ATTENDANCE SHOWS

1. CenturyLink Center, Bossier City, La.

NO. OF SEATS

14,000

$6,269,919

202,346

2. Smoothie King Center, New Orleans

18,000

$5,406,163

88,453

14

3. Propst Arena, Huntsville, Ala.

9,000

$2,897,217

103,896

36

59

4. Mark C. Smith Concert Hall, Huntsville, Ala. 2,000

$2,776,717

58,940

48

5. BancorpSouth Arena, Tupelo, Miss.

$1,312,716

30,440

6

10,000

6. Alabama Theatre, Birmingham

2,441

$1,257,274

35,276

23

7. Champions Square, New Orleans

8,000

$1,103,616

25,649

6

8. Baton Rouge (La.) River Center

7,736

$892,991

13,434

7

9. Birmingham (Ala.) Jefferson Conv. Complex

18,000

$623,568

14,224

1

10. Cajundome, Lafayette, La.

13,800

$548,460

6,052

2

Compiled by Daniel Gray, HotTickets@venuestoday.com

es by legendary performer Elton John
and an Elvis Tribute Artists Concert for
the Vets featuring Shawn Klush and
Cody Ray Slaughter.
Bossier City, La.’s CenturyLink
Center has a number of events planned
to celebrate its 15th year in operation.
The venue announced a social media
contest, requesting longtime patrons
to upload at least five photos of themselves or family members attending
shows over the years at the center to
Facebook, Instagram or Twitter. The
winner will receive two tickets to a
sold out show.
“We’re looking for photos of families from the early 2000s at family
shows and then in the subsequent
years as they get older,” said Jake
Wood, director of sales and marketing.
“For those who live in a community
long enough, venues like ours become
a part of their lives. That’s what we’re
tapping into with this contest.”
“Our building looked like it was built
in the 90s, so we needed a fresh look
and updated colors to better blend in
with our downtown,” said Todd Hunt,
executive director. “One of the other
improvements we invested in was to
add a true theater curtaining system
that allows us to cut down our seating
area to as small as 1,800 seats.” —
Lisa White
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It’s also about experience, and it’s been a
big benefit that 80 percent of the Cajundome
& Convention Center’s staff have been with
the facility for nearly three decades.
“We’ve had very little turnover in our
management team, which is a plus, because
people we do business with trust us,” said
DeVille. “That goes a long way in any business, but especially in ours.”
Similar in size to the Cajundome, the
14,000-seat
CenturyLink
Center
in
Louisiana’s Bossier City has benefitted from
its location between several larger markets.
“This makes it easy for promoters to
throw in a show here Thursday or Friday
night before weekend gigs in Dallas, Little
Rock or New Orleans,” said Jake Wood,
director of sales and marketing.
As a result, the venue reported $6.3 million in ticket sales in the last year and attracted more than 202,000 attendees to 59 shows.
CenturyLink Center also has become a popular rehearsal spot for a number of entertainers.
“This not only puts a spotlight on our
city, but we have become a jumping off point
for some big tours,” said Wood. “And we
couldn’t be happier.”
BancorpSouth Arena in Tupelo, Miss.,
also sees its fair share of rehearsals with big
artists. Recently, the Zac Brown Band was in

residence for two weeks. In the last five years,
Rascal Flatts, Jason Aldean, Poison and
Sugarland have utilized the space to rehearse
prior to kicking off tours.
“Sometimes, we’ll get a show at the end
of a rehearsal period,” said Todd Hunt, executive director. “Most of the artists have performed here at some point.”
The 10,000-seat arena also has benefitted
from its location in the city of Elvis’ birth.
“We get a lot of mileage out of it from a
marketing standpoint,” said Hunt.
A new curtaining system was recently
implemented that enables the venue to pare
down its seating area to attract shows with
smaller audiences.
“We’ve learned we can’t just focus on the
shows that sell 9,000-plus tickets,” said Hunt.
“Now we’re targeting shows with audiences
of 1,800 by changing the look and feel of the
building to match ticket sales.”
In addition to flexibility, location has
given a number of Deep South venues a leg
up. Though he’s only been general manager of
Baton Rouge RiverCenter for a few short
months, Michael Day has seen the benefit of
having a venue situated in Louisiana’s capital
city.
“We’re right on the Mississippi River and
on the doorsteps of city hall and state government,” said Day. “That’s why RiverCenter has
CONTINUED ON PAGE 24 >

